A Pairing of Unlikely Ends:
The Essence of Mentoring
By:Alex Yen and Matt Curnan

The Weiss Tech House’s Mentoring Committee, headed by M&T
Program Sophomore Alex Yen, hosted a multitude of events this
semester, many of which were integrated into Innovation Week.
In addition, the Mentoring Committee also hosted several

events prior to Innovation Week that deserve special attention.

They hosted a series of Signature Mentoring Dinners that
feature the selective admission of 20-25 students into a
presentation targeting specific interests within the realm of
innovation, product development, and legal self-vindication.
These presentations, addressing specific student concerns
about the process of designing a product, serve the dual
purpose of educating students about the pitfalls of the
entrepreneurial industry and giving them connections that will
propel them toward the successful marketing of their product.

The first of these dinner events occurred Oct. 2,2007, when
the Weiss Tech House and the Technology Entrepreneurship
Club hosted a talk by John Calvert, administrator of the
Inventor Assistance Program of the U.S. Patent Office. Calvert
provided a comprehensive overview of patent submission
geared toward innovators interested in submitting a patent.
The concept of intellectual property was covered as well as
what it means to today’s engineers. He described the
differences between patents and how to find existing patents in
the online database.To conclude the talk, several examples of
patents were shown.

The Mentoring Committee also welcomed Jim Tavares of Cisco
as a guest speaker for a Signature Mentoring Dinner. Tavares
spoke about Cisco’s TelePresence, a technology designed to
change the way businesses communicate. TelePresence aims

to create a seamless visual communication system in which two
or more groups thousands of miles apart can interact as if they
were seated across from one another. Far beyond a basic video
chat, TelePresence aims to match two environments seamlessly
in which the ambience, lighting, and characteristics of both
rooms would be considered. Each TelePresence center, from
the color of the walls to the dimensions of the room itself, is
created exactly the same in an attempt to mimic the experience
of personal, face-to-face conversation as much as possible. In
addition to discussing this system’s benefits, such as decreased
travel expenses, Tavares also discussed the challenges and
strategies associated with marketing and selling the product.

Both of these events highlight a key facet of the Weiss Tech
House — its desire to help students with great ideas. Regardless
of whether students wish to market a beach towel that
becomes a carrying case on QVC or an innovative line of taste
strips that emulates real foods, the Weiss Tech House can help
with legal, financial, or social resources. It can lead to the right
group of people to market a product. It can help students find
an audience that will appreciate and profit from their ideas.
Most of all, it forms a strong support network that solidifies

its members under a common cause — the quest to invent
something that will help someone.
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