Web 2.0: Reshaping the Way
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By:Alex Yen

During Innovation Week, Zander Lurie, senior vice president
of strategy and development at CNET, spoke about the future
of the media. He began with a short overview of CNET’s wide
range of online content, and spoke briefly about his career,
highlighting his transition from finance to online media
management. This shift — illustrated by his move from the
Online M&A Team of JP Morgan New York / San Francisco

to CNET’s M&A Portfolio and Brand Management Team —
ultimately launched him into the world of entrepreneurship.

In 2001, Lurie founded a nonprofit organization called CoachArt,
a service providing lessons and coaching in artistic and athletic
activities to underprivileged children suffering from chronic
illnesses. His service, which has matched over 1,500 students
with professional musicians, dance instructors, artists and
coaches, enables them to receive free instruction in the fields

of their choice.

A main part of his talk, which generated considerable interest,
was his take on the future of Web 2.0. Lurie said that he believes
user-created content and social tools are reshaping the way
media is consumed. Users have a greater say in what they want,
and media companies must vigilantly serve consumer demand
by providing those consumers with avenues through which they
can entertain themselves. Moreover, he believes that the
marketplace will begin to create innovative ideas on its own
with its newfound control, and that companies will have to keep
one-step ahead by determining what educated consumers want
before they actively pursue those interests.
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